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et Active Orlando
hanging the Built Environment to Increase Physical Activity
alisa Mccreedy, AICP, MPA, Jill G. Leslie, MPA

ackground: Active Living by Design’s Get Active Orlando partnership (GAO) focused on downtown
Orlando’s Community Redevelopment Area, including the Parramore Heritage District,
home to many low-income and ethnically diverse residents, including many seniors. The
area had undergone substantial development, and GAO aimed to incorporate active living
considerations into the city’s changing landscape.

ntervention: Get Active Orlando conducted a baseline survey of all streets, sidewalks, and bicycle lanes
in the project area and identified a sequence of plans and policies in which to incorporate
changes identified in the assessment. To create more immediate opportunities for active
living, the partnership initiated a senior walking program, a bicycle refurbishment and
giveaway program, and community bicycle-riding events, and led a social-marketing
campaign that emphasized simple lifestyle changes.

esults: Get Active Orlando influenced adoption of public policies supporting active living in Orlando,
including the Downtown Transportation Plan, Streetscape Guidelines, Design Standards
Review Checklist, and growth management policies. Establishment of the Mayor’s Advisory
Council on Active Living is testament to the heightened significance of active living in Orlando.

essons
earned:

Initial assessment data served as a strong platform for policy change. Creating connections
across disciplines including land-use planning, transportation, public health, and eco-
nomic development allowed GAO to secure substantial policy change to influence design
of the built environment. Engaging community members, including youth, as leaders was
an important factor in program success.

onclusions: The physical environment in Orlando’s Community Redevelopment Area is beginning to
change as a reflection of a new policy framework designed to support active living.
(Am J Prev Med 2009;37(6S2):S395–S402) Published by Elsevier Inc. on behalf of American Journal
of Preventive Medicine
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he City of Orlando’s Active Living by Design
(ALbD) initiative, Get Active Orlando (GAO),
brought together multi disciplinary community

artners with a strong presence in the city and the
bility to bring about changes to increase active living
mong residents.

Although Orlando is widely seen as a tourist destina-
ion, that status can overshadow the residential popu-
ation, which includes a large proportion of lower
ncome residents and seniors concentrated in down-
own. Two major interstate highways bisect the center
f downtown Orlando, severely affecting the mobility of
esidents in the downtown area. When GAO partners
ssembled in 2002 to respond to the ALbD call for
roposals, the data suggested that a strong focus on

rom the City of Orlando (Mccreedy); and Get Active Orlando!
Leslie), Orlando, Florida

Address correspondence and reprint requests to: Malisa Mccreedy,
ICP, MPA, Families Parks and Recreation, City of Orlando, 595 N.
b
rimrose Avenue, Orlando FL 32803. E-mail: Malisa.McCreedy@
ityoforlando.net.

m J Prev Med 2009;37(6S2)
ublished by Elsevier Inc. on behalf of American Journal of Preve
ctive living was needed in Orlando. Local data re-
ealed that, in 1999, a larger percentage of adults in the
reater metropolitan Orlando area had sedentary life-
tyles compared to the state and national averages
57.4% metro vs 53.7% statewide and 52.8% nation-
ide).1 High numbers of area residents reported no

eisure-time physical activity, and 70% of Hispanic
esidents and 46% of African-American residents re-
orted sedentary lifestyles.1

The GAO partnership was particularly motivated to
hange policy and the downtown physical environment,
here a new period of development promising major
hange in the city’s landscape was underway. Substan-
ial public and private dollars were being invested in
uilding new residential units, retail space, and office
pace. The partnership was convinced that the time was
ight to implement the 5Ps of ALbD—preparation,
olicy, programs, promotions, and physical projects—
o encourage active living (www.activelivingbydesign.
rg/our-approach/community-action-model).2 The most

mportant goal of GAO was to reduce community

arriers and create and promote environments that

S3950749-3797/09/$–see front matter
ntive Medicine doi:10.1016/j.amepre.2009.09.013

http://www.activelivingbydesign.org/our-approach/community-action-model
http://www.activelivingbydesign.org/our-approach/community-action-model
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ntegrate routine physical activity. That goal was
rounded in the belief that, by making opportunities
nd facilities more accessible, physical activity would be
afe, convenient, affordable, and practical. Walking,
icycling, and community gardening were identified by
AO as focal physical activities, and older adults and

ow-income minorities as its focal populations. The
nitiative’s strategy was to begin by emphasizing simple
ifestyle changes and educating the community through
argeted marketing efforts. Long-range goals focused on
reating and sustaining changes through community de-
ign and public policies in areas such as land-use plan-
ing, transportation, parks, trails and greenways, and
ublic health. In light of these policy change goals,
AO designated the City of Orlando Planning Division

s the lead agency.

ethods

et Active Orlando was awarded $200,000 over 5 years to

able 1. Get Active Orlando: highlights from 5P strategies

2003–2004 2004–2005 2005–2

reparation Expanded
partner
recruitment

Surveyed
redevelopment
area;
pedestrian and
bicycle level of
service

Conducted focus groups
to frame challenges

Integrated survey data
into GIS; mapping;
recommendations

Social
fund

Invento
bicyc
futur

Partne
bega

rograms — — Comm
Ford

First bi
givea

romotions — — Develo

hysical
projects

— — —

olicies — Incorporated survey data
into Downtown
Transportation Plan
w/recommendations
for pedestrian and
bicycle safety

GAO d
com
city
advi
deve
eet the following objectives: (1) identify conditions, barri- A

396 American Journal of Preventive Medicine, Volume 37, Num
rs, and opportunities for active living for all ages;
2) implement promotional and outreach techniques to
acilitate resident participation; and (3) promote the incor-
oration of active living elements in city decision making
bout building, street, and intersection design, parks, and
lanning. All activities of GAO reflected the ALbD 5P model.2

ighlights of 5P strategies and results are shown in Table 1.

ettings and Populations

he geographic location of this initiative was the Community
edevelopment Area (CRA) within the City of Orlando.
reated in 1982, the CRA is a 1620 acre area that encom-
asses the downtown business area and adjacent neighbor-
oods (Figure 1). Within the project area are neighborhoods
f varying social and economic diversity, including Callahan,
rlington/Concord, Parramore, Park/Lake Highland, Eola
eights, Thornton Park, South Eola, and Delaney Park. Many
f the initiative’s efforts focused in the Parramore Heritage
istrict, which was settled in the 1880s by African Americans.

t is a 1.34-square-mile mixed–land use district where over
9% of its more than 7000 residents are minorities—primarily

2006–2007 2007–2008

ing plan
planned

arks and
s to plan

s
bcommittee

t-writing

$3000 from Track
Shack Foundation for
walking programs
and coach

Evolve Marketing
created ad campaign
as a partner

$1500 from Florida
Freewheelers for bike
parts and repair

$45,000 Robert Wood
Johnson Foundation for
6th year

$100,000 from Blue
Foundation (Blue Cross
and Blue Shield of
Florida) to continue
initiative in Parramore

arden, Nap
unity School

l bicycle
itiated

Giveaway continued;
safe riding clinics;
community rides with
more than 150
volunteers

Senior Walking
program

Collaborations between
Parramore Kidz Zone
and Teenz of
Parramore for bike
rides

Parramore community
garden

bsite “Reasons” to Get Active,
“Walk, Bike, Play,”
and “Point of
Choice” campaigns;
36 downtown
banners

—

Development projects
guided by reviews

70 bicycle racks from
Florida Planning and
Zoning Association

Since 2000, $1.3 billion
invested; design
influenced by policy
change/GAO input

ted as advisory
to mayor and
l; began

all major
nt

Downtown
Transportation Plan
formally adopted

Design Standards
Review Checklist
developed for use by
planning department

Recommendations from
bicycle/pedestrian plan
included in Capital
Improvement Plan
006

market
ed and
ried p
le rack
e rack

rship su
n gran

unity g
Comm

annua
way in

ped we

esigna
mittee
counci
sing on
lopme
frican-American (93%) and Hispanic (4%). Over 51% of
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Downtown Orlando Community Redevelopment Area

City of Orlando, March 2009

Downtown Orlando
Community Redevelopment
Area

Parramore Heritage
Area
igure 1. Downtown Orlando Community Redevelopment Area
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arramore’s population is below the poverty line, and 40% of
he households have no vehicle.

High crime levels, lack of neighborhood schools, indus-
rial areas adjacent to residential areas, and bifurcation of
he downtown by major highways have contributed to the
ecline of this previously solid community. For Parramore to
ecome a livable, sustainable neighborhood, additional green
pace, activity generators and attractors, and other changes to
he physical environment needed to be introduced into the
esidential areas.

ctive Living by Design Community Action Model

reparation. The City of Orlando’s planning director real-
zed the tremendous opportunity to create a more active,
ealthy Orlando through the ALbD initiative. A unique
roup of individuals from private, nonprofit, and government
rganizations with expertise in transportation, health, educa-
ion, planning, and other relevant fields assembled to discuss
ctive-living strategies and formed the GAO partnership.
artner organizations included Parramore Kidz Zone; Or-
nge County Health Department; University of Central Flor-
da; Florida Hospital; Orlando Health Hospital; Florida
urses Association; Metroplan Orlando; Arlington/Concord
eighborhood Association; Florida Freewheelers bicycling

lub; Florida Bicycling Association; bike shops (Orange Cycle,
ike Works); and the City of Orlando Planning Division,
ransportation Department, and Families, Parks and Recre-
tion Department.

Assessing the physical environment and how people func-
ioned within the environment was an integral component of
AO’s 5-year goals. To establish a baseline, a survey of all

treets, sidewalks, and bicycle lanes in the project area was
onducted by GAO partners with over 100 community volun-
eers from neighborhood associations, the University of Cen-
ral Florida, Metroplan Orlando, and the City of Orlando.
he survey instrument was the Sprinkle Consulting Bicycle
evel of Service and Pedestrian Level of Service model.3

olunteers assessed key parameters: streets (one-way versus
wo-way, number of lanes); sidewalks; bicycle lanes (presence,
idth, condition); pleasantness; shade; and personal safety.
ollowing an extended training session, the volunteers paired
ff to ensure inter-rater reliability of the recorded responses.
rmed with the survey instrument, clipboards, and tape
easures, the volunteers surveyed over 300 street segments in

he project area to provide quantitative data on elements of
he built environment that were not in the city’s GIS database.
patial data were gathered to provide information about
erceptions of safety, security, and visual appeal of the street.
ity transportation planning staff entered the street survey
ata into the GIS database, creating an additional usable GIS

ayer.4 This information would prove useful for many of
AO’s subsequent efforts, including public visioning sessions

n support of policy change.

mplementation

olicies. Recognizing that the most meaningful and lasting
ffect GAO could have on the City of Orlando would be the
bility to influence city policy, GAO pursued multiple strate-
ies to achieve policy change. One of GAO’s main objectives
as to provide a secure, convenient, and comfortable network
or bicyclists and pedestrians. General recommendations to s

398 American Journal of Preventive Medicine, Volume 37, Num
mprove walkability in the CRA included updates to the city’s
and Development Code (LDC) to prioritize sidewalk gaps,
esignate primary and secondary pedestrian corridors, and
pecify streetscape elements. The partnership identified a
equence of plans and policies in which to incorporate
hanges identified by the original survey data. These included
he Downtown Transportation Plan, Streetscape Guidelines,
nd growth management policies.
Get Active Orlando continually examined best practices

nd innovative ways to retrofit existing communities and to
nsure that new communities would be built to standards that
ncourage healthy lifestyles. A new tool was developed by
AO to assist the planning department in guiding proposals

or new development: a Design Standards Checklist.
An important strategy for acquiring a greater voice and

nfluence over policy change was the formation of a commit-
ee to serve the mayor and city council. Designated in 2006
s the Active Living Advisory Committee to the City Coun-
il, GAO advises the council regularly on all active living
ssues affecting the city and encourages an active living
nvironment.

hysical projects. Orlando has been one of the most rapidly
eveloping areas of the country over the past decade, leading
AO to focus intensively on ways to influence the shape of

he expanding built environment to reflect its active living
ision. Most of its strategies focused on policy change that
ould ultimately influence physical projects. Get Active Or-

ando also pursued physical projects including community
ardens (see Programs section) and used the compiled survey
ata to write grants for infrastructure projects.

romotions. One focus of the partnership was to influence
eople’s behavior directly by exposing them to messages
ncouraging active-lifestyle choices. Get Active Orlando de-
ided to implement a social-marketing campaign in 2005
imed at seniors, families, and low-income individuals to
ncrease awareness and knowledge of active living issues
hroughout the community. Efforts began in 2006 with focus
roups to garner the thoughts of target populations on how
hey remain healthy and their barriers to staying active.
omments recorded during these focus groups led to the

Reasons” to Get Active social-marketing campaign, placed in
eekly publications, with messages such as “Reason #14 to Get
ctive: Enjoy the Company of Others.”
The Walk, Bike, Play campaign targeted youth and families

ith inspirational images of regular people engaged in enjoy-
ble physical activities such as bicycling and hopscotch in the
arramore neighborhood. Advertisements were placed in the

ocal African-American newspaper, with a weekly circulation
f over 70,000.
The partnership placed 36 banners downtown promoting

ctive living to reach out to the general community. The
YMMO, a free downtown circulator bus, was painted with

he GAO message in January 2008, which remained in
lace for over 1 year (Figure 2). The GAO website,

aunched in 2005, has promoted physical activity by display-
ng photos of GAO, media stories, and links to resources
www.getactiveorlando.com).

rograms. A senior walking program in a local park near a

enior center was conducted twice a year from 2006 to 2008.

ber 6S2 www.ajpm-online.net
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rogram activities were
onducted 2 days per week
or 10 weeks and accom-

odated a variety of fit-
ess levels.
Beginning in 2005, bi-

nnual adult bicycle give-
ways focused on low-
ncome, minority adults
n the CRA’s Parramore

eritage District. Liai-
ons from the Orlando
olice Department and
YNX bus system pro-
ided confiscated or aban-
oned bicycles. Bicycling
artners and organizations
ehabilitated bikes to meet
sability and safety stan-
ards. Recipients were
utpatients who come to

he Orange County Health
epartment for health

are and expressed an in-
erest in having a bicycle.
he giveaway event in-
luded helmets and lights for safety and locks for security
Figure 3).

Parramore Kidz Zone community bicycle-riding events
egan in 2006 and were led by GAO partners, including the
rlando Police Department and members of bicycling
rganizations. They were held to encourage safe participa-
ion in bicycling and as recreation for families. Several
ocal bicycle shops held maintenance clinics prior to the
ide. Bicycle helmets, lights, and locks were provided to
iders who did not have them. The Teenz of Parramore
ave held leadership positions for the Pedal for Pride ride
nd provided direction on how best to structure the event.
Two community garden projects were launched in Par-

amore. The first, initiated in 2004, began with container
ardening at an elementary school and later moved to a
earby in-ground plot. The second garden, Parramore
ommunity Garden, came to fruition in 2008 and currently
ccupies a formerly vacant city lot. Although it is leased
ent-free to GAO and community residents, GAO assumed
he responsibility for fencing, tool storage, and water
upply.

Community gardeners were supplied with soil, mulch,
ertilizer, seeds, and tools to grow their crops. The head of
rlando’s Leu Gardens, a GAO partner, was instrumental

n the development of both sites. Although these gardens
ere initiated as a program to enhance physical activity, the
ommunity gardens also became visible and very successful
hysical projects. Over 70 attendees including the mayor,
ity commissioner, chief of police, and many neighbor-
ood residents celebrated the first harvest at the grand
pening of the Parramore Community Garden in March
009.
Working in concert with other community groups in the area

rought exponential returns to GAO, its collaborators, and the

Figure 2. Get Active Orlando p
outh who participated in the jointly supported ventures. The F

ecember 2009
urrent GAO president is a Parramore resident. Partnering with
ther nonprofits under the Parramore Kidz Zone umbrella
nabled GAO to effectively reach youth population through
etworks already established in the neighborhood.

ers with the LYMMO bus
igure 3. Community bicycle giveaway program

Am J Prev Med 2009;37(6S2) S399
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esults
reating and Sustaining Change Through Policy
ffecting Community Design

he initial assessment data documenting the per-
eived and actual conditions facing pedestrians and
yclists became a strong platform for change. Get
ctive Orlando used the data in dozens of presenta-

ions to document existing problems and to illustrate
ow policy and physical changes could support more
hysical activity. A visioning exercise drew commu-
ity members into the process and helped lead to a
eries of policy changes supported by GAO. By incor-
orating the data into reports and plans, public
olicy has been affected on various fronts, embed-
ing active-living criteria into the decision-making

ramework. Through the efforts of GAO and its
artners, the street survey data collected in 2004 were
uccessfully incorporated into the city’s Downtown
rlando Transportation Plan (2006); Streetscape
uidelines (ongoing); Transit Expansion Report

2007); Downtown Outlook Update (2007); and Side-
alk Inventory Study (2008). Survey data will be
tilized in future projects such as the Strategic
aster Plan for Families Parks and Recreation in

009. All of these plans include active-living princi-
les that are calculated to support design and facili-

ies to improve access to walking and bicycling.
Growth Management Policies were updated in 2007–

008 to include GAO and active-living principles, espe-
ially regarding land use, recreation, and transportation.
hese policies support goals to reduce reliance on auto-
obiles, encourage transit use, and facilitate active trans-

ortation by providing human-scale and pedestrian-
riendly environments, nearby work and recreational
pportunities, and convenient commercial retail estab-

ishments such as grocery stores.
Over the past 5 years, the development in downtown
rlando has resulted in meaningful and permanent

hange to the city’s landscape. The influence of GAO
ncludes streetscape changes designating primary and
econdary pedestrian corridors with wider sidewalks
i.e., 13–15 foot); awnings incorporated into building
esign; and additional trees, lighting, and bike parking
hroughout newly developed and redeveloped areas. A
esign Standards Checklist for a walkable, bikeable
rlando was successfully developed and implemented

www.getactiveorlando.com/home/).
The checklist provides an additional step for plan-

ers, architects, engineers, and developers to review
heir development projects carefully for potential walk-
bility and bikeability elements. The checklist, which is
equired to be filled out when plans are submitted for
pproval, has been used over 120 times since its cre-

tion in 2007. t

400 American Journal of Preventive Medicine, Volume 37, Num
educing Community Barriers to Routine
hysical Activity

hile policy change continues to shape neighborhood
acilities and infrastructure, an integrated approach
sing other P’s has resulted in GAO successes in cre-
ting and promoting physical activity opportunities.
et Active Orlando linked communications messages
ith programs and services that enable individuals and

he community to make active-living choices easier.
xtensive media and communications efforts made
AO messages abundant in the target community and
owntown areas.
The senior walking program, bike giveaways, and

ommunity bike rides have continuing benefits. Many
rogram graduates continue to walk in their own
eighborhoods and form their own walking groups.
early 50 bikes have been distributed in the bike
iveaways, and the organized community bicycle rides
re held on open city streets to teach participants how
o safely navigate real traffic conditions. Examples of
ompleted projects and those underway are included in
able 2.

iscussion
mportance of Assessment Data

he “aha” moment for the partnership happened dur-
ng review of the mapping of the Pedestrian Level of
ervice (PLOS) assessment. The data showing presence
f sidewalks in good repair did not necessarily correlate
ith perceptions that the environment was comfort-
ble, convenient, or safe. When the basic infrastruc-
ure/physical environment data were compared to how
he assessment volunteers rated the visual appearance,
hade, and security, it became clear that a ribbon of
onnected concrete does not address other factors,
uch as stray dogs, people hanging out on street cor-
ers, or lack of walking destinations. The partnership
ealized the initiative was about more than advocating
or sidewalk construction.

chieving Success Through Strategic Partnership

et Active Orlando has worked to change attitudes and
ehaviors by involving numerous partners to enhance
nd coordinate messages that encourage active living.
he momentum of the partnership has served as a
oint of engagement for recruiting new partners and

nspiring GAO to pursue additional funding. In addi-
ion to the initial $200,000 ALbD funding, the partner-
hip has secured grants and generous in-kind support
otaling more than $250,000.

Learning to enlist the right partners to complete
arious tasks during the course of the initiative proved
o be the key to the success of different efforts. Using

he knowledge base of the most-active partners has

ber 6S2 www.ajpm-online.net
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roved beneficial for
reating and updating
he GAO website, navi-
ating the process for
olicy creation, and
eeping an eye on how
o measure the effort.
s the partnership has
volved, the four core
gencies driving GAO
ave strategically held
lliances with different
rganizations to com-
lete goals. Examples

nclude pursuing a mar-
eting company to assist
ith promotions, align-

ng with local hospitals
o reach target audi-
nces, including the po-
ice department for cer-
ain events, finding
unding partners to ex-
cute desired programs,
nd having local com-
unity advocates on the

oard to help with out-
each and understanding the community. These strate-
ic partnerships allowed GAO to integrate the 5Ps and
reated a synergistic effect on policy at the city and
ithin the other represented organizations.

lanning-Division Influence on Policy Changes

aving the partnership led by the City Planning Divi-
ion helped facilitate policy changes and physical
roject implementation. Getting the city council and
he mayor to approve the creation of an Active Living
dvisory Committee helped remove obstacles. The
eed to convince a local government that active-living
rinciples are important is rendered moot when the
ffort is driven and supported by those creating public
olicy. Having the initiative housed within City Plan-
ing provided a platform for raising awareness of the
elationship among urban design, transportation, the
uilt environment, and public health.

olicy Change Will Shape Physical Change

ctive-living tentacles reach throughout the city via
arious plans and policies to link back to the creation
f a built environment, and commitment to active

iving. During the grant period, GAO successfully influ-
nced physical projects, including greenspace, bike
arking, community gardens, and walkability improve-
ents. With a portfolio of policy changes now in place,

hysical changes that support active living will continue

Table 2. Examples of physical

Trail acquisition $3

Street enhancements Pr

Downtown streetscape $1

Bike racks $1

Pedestrian
improvements

An

Community gardens Tw
o unfold, one project at a time. d

ecember 2009
roject Sustainability

et Active Orlando was recently awarded grants from
he Robert Wood Johnson Foundation and the Blue
oundation of Blue Cross Blue Shield of Florida to
nable the partnership to work toward sustaining its
fforts and programs through 2010. Improving organi-
ational effectiveness and building capacity to better
chieve its mission are GAO’s top priorities for this
eriod. Get Active Orlando intends to transfer pro-
rammatic responsibility to partner or community
gencies and to offer planning and implementation
ssistance to guarantee a smooth transition.4 After
ome early program failures, such as failed attempts to
stablish a community garden, the partnership realized
hat the community has to ultimately be responsible in
rder for the programs to be sustainable. Recruiting
ommunity members to take leadership roles, as in the
ase of the current community garden, has proven
uccessful. The current chair of GAO lives in the
arramore community and took a special interest in the
arden as an active way to spend time with her daugh-
er. By working with residents in the surrounding
eighborhood and with considerable assistance from
AO, Leu Gardens, the Orlando Police Department,

nd Neighborhood Affairs, all hurdles were overcome
o have a successful community garden.

The City of Orlando’s Transportation Department is
ncorporating bike giveaways as part of an annual event

ges completed or planned for Orlando

ion combined between the city and Florida Department of
sportation funding for land acquisition, design, and
ruction of the Dinky Line Spur segment of the Orlando
n Trail. Get Active Orlando and the city of Orlando
d closely with the Trust for Public Land and CSX (rail-
transportation company). The corridor was abandoned in

after over 20 years of effort.
and secondary street enhancements have become

ard conditions for approval on plans submitted for
opment review
llion federal appropriation has been allocated for the
ch Street streetscape and other enhancements to this active
town corridor.
has been spent to place 70 bike racks around downtown

a donation by the Florida Planning and Zoning
iation board.
inal $1 million pedestrian friendly–crosswalk grant was
ined with another transportation project to upgrade

strian signals to countdown timers at all 429 intersections
ghout the city.
mmunity gardens, one at Nap Ford Community School and
ther near the Callahan Community Center; GAO provided
itial $10,000 to start the projects and will pay the water bill
e first year. Partners from Leu Gardens, Neighborhoods
es, and the Orlando Police Department teach the
unity gardeners about preparing, planting, fertilizing,

olling pests, and watering in order to maintain their
ns.
chan

mill
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worke
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uring Bike Month. The biannual Pedal for Pride ride
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s now organized by Teenz and Kidz of Parramore.
wing to the success of the Parramore Community
arden, city commissioners and residents are request-

ng gardens in their neighborhoods. The effort for
dditional community gardens is being led by a GAO
artner from Leu Gardens. Senior walking programs
re also continuing and are organized by the commu-
ity center and some of the original participants in the
rogram. This translation of programs to community
rganizations supports GAO’s shift in focus from phys-

cal activity programs to the development of policies
nd changes in the built environment that support
ctive lifestyles.

onclusion and Next Steps

ith the transfer of physical activity programs to other
gencies in a movement toward sustainability, new
reas of opportunity will emerge for GAO. New part-
ers may be identified as the organization pursues a
eightened focus on policy and physical projects. Ex-
ansion of the target population and geographic
oundaries of the original project based on the model
ffectively used in the Parramore community will be
mportant for future application within and beyond the
ity of Orlando.
The GAO partnership remains strong and highly

uccessful, with many partners participating in its
rojects over a number of years. Its goals and activities
epresented the first time the Central Florida commu-
ity came together to address active living in such a

road-based, multi-dimensional approach. A major 4

402 American Journal of Preventive Medicine, Volume 37, Num
hrust of the sustainability efforts will be to investigate
nd lay the groundwork for organizational continuity
nd fund development. The ALbD initiative provided a
nique opportunity for the GAO partnership to suc-
essfully influence policy, shape the environment, and
reate programs to benefit the entire Orlando
ommunity.

his initiative was supported by a grant from the Robert
ood Johnson Foundation through Active Living by Design

#49743). Get Active Orlando thanks its partners, past and
resent, and we are most honored to have benefited from the
irection and leadership of our project director, Dean
randin. We are especially indebted to the staff of Active
iving by Design for their unwavering support of this initiative
nd to the Robert Wood Johnson Foundation for its ability to
ook into the future and determine that positive change can
appen in communities when they are provided with tools
uch as funding, direction, and guidance.

No financial disclosures were reported by the authors of
his paper.
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