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Participants said they would come to the market 
specifically for the variety of vegetables offered. 
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Participants noted higher prices, but were 

willing to pay a little more for fresh, 

quality produce. 

Many of the women participants do the food 

shopping for the household. 
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Tour participants would like to be able to sell the produce 
they grow at markets and would welcome business 
development resources and trainings.  
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http://www.orphi.org/
mailto:amy@orphi.org
http://www.cdc.gov/mmwr/preview/mmwrhtml/mm5610a2.htm
http://www.multnomahfood.org/action_plan
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