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Logistics U\

e Chat box: Add comments, reactions, and related
resources to share with “Everyone” L

e QA&A Box: Enter questions for presenters and hosts

e English Closed Captions are available

e The webinar recording, slides, and resource
guide will be shared
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To build and support a movement to advance action that
results in more socially connected and equitable communities

Webinars: to learn, gain new knowledge

Discussion Groups: to deepen learning and explore strategies/
approaches

Resource Guides: for easy and anytime access to helpful

information on key topics

Peer Connections: for networking and sharing on focused topics
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Share with us!

Poll Question: Chat:

Does your What measures do you
community collect use and how did you
data related to decide on them??

social connection?
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Foundation for
Social Connection

Jillian Racoosin, MPH
Executive Director

Mission: Advance social
connection nation-wide rooted
In evidence for our collective
well-being.

Vision: A vibrant society where
social connection is at the heart
of how we live.



Terms and Definitions

Loneliness is a subjective Social Isolation refers to
unpleasant or distressing having objectively few social
feeling of a lack of connection relationships, social roles,

. VS. |
to other people, along with a group memberships, and
desire for more, or more infrequent social interaction.

satisfying, social relationships

Social Connection means having a variety of relationships you can rely
on that are high quality.

Social Connectedness is the degree to which one is socially connected.
Belonging is the feeling of being an accepted member of a group



We are facing a global crisis of disconnection.

Millions of Americans are socially isolated, lonely, or both, which negatively
impacts quality of life and health outcomes. This is common across the globe.

58%

Post-pandemic, 58%
of Americans
experience
loneliness -
consistent with pre-
pandemic rates.

Globally, 1in 4
people report feeling
lonely.

71%’

Gen Z (people born
after 1996) is the
loneliest generation.

Millennials (born
1981-1996) are the
second loneliest
generation.

)

18.6%
2000

36.6%
2018

In 2023, 1 in 3 adults
age 50-80 reported
feeling isolated from
others.

School loneliness
has increased from
18.6% to 36.6%,
with most of the
increase occurring
after 2012.



Why Measure? | The Importance of Measurement {@»

The Challenge: we don’t know what we don’t know

e 58.3% of older adults have not discussed SIL with their PHP. 52.8% have never even been
asked.1

We need data in order to...

e Understand the prevalence of loneliness & social isolation in our communities

e Identify gaps in services & needs in our communities to design programs/initiatives

e Promote understanding of SIL to decision-makers and stakeholders in order to invest in
social connection work

e See (or quantify) the impact of our programs, interventions, and initiatives

1 Due, T.D., Sandholdt, H., Siersma, V.D. et al. How well do general practitioners know their elderly patients’ social relations and
feelings of loneliness?. BMC Fam Pract 19, 34 (2018). https://doi.org/10.1186/s12875-018-0721-x




HOW do we measure the social
connection of communities,
when it’s so complex and
multidimensional?




From National Longitudinal Study of
Adolescent to Adult Health (Add Health)
survey:

1. How many close friends do you
have? (Close friends include
people whom you feel at ease
with, can talk to about private
matters, and can call on for
help.)

From UCLA 3-ltem Loneliness Scale:

1.  How often do you feel you lack
companionship?
How often do you feel left out?
How often do you feel isolated
from others?

S

Direct Measures of SIL

Examples:

Perceived isolation
Social & emotional support
Loneliness
Social network/friend count

Relationship quality

Note: these are a sample set of questions taken
from surveys, not a comprehensive list of
included questions.

From BRFSS & NHIS surveys:

1. How often do you get the social
and emotional support you need?
Would you say always, usually,
sometimes, rarely, or never?

2. How often do you feel lonely?
Would you say always, usually,
sometimes, rarely, or never?

______________________________________________

____________________________________________

From the Health and Retirement Study
(HRS):

i How much of the time do you feel...
1. Thatthere are people who really
: understand you?

i 2. Isolated from others?

i 3. Partof a group of friends?

i 4. Alone?



Community Level
Proxy Measures

Examples:
Volunteering

Membership to social
groups/associations

Engagement with hobbies

Time in home vs. in community




System-Level Measures

Examples:
Transportation & transit

Walkability & access to green space
Racial/cultural diversity
Residential / School Segregation
No. of cultural or art institutions

Internet access
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WHERE do we find
existing data sets?




National Surveys/
Datasets

* = includes direct measures of SILC

The Behavioral Risk Factor Surveillance System
(BRESS)*

Health and Retirement Study (HRS)*

National Longitudinal Study of Adolescent to Adult
Health (Add Health)*

National Survey of Midlife Development in the United
States (MIDUS)*

National Social Life, Health, and Aging Project
(NSHAP)*

National Health and Aging Trends Study (NHATS)

Monitoring the Future Project

General Social Survey*

Census Household Pulse Survey*

National Health Interview Survey (NHIS) - Teen*

ACORN Survey for Veterans*® (no data available yet)



https://www.cdc.gov/brfss/index.html
https://hrs.isr.umich.edu/sites/default/files/meta/2022/core/qnaire/2022_SAQ.pdf
https://addhealth.cpc.unc.edu/
https://www.icpsr.umich.edu/web/ICPSR/studies/36532/datasets/0001/variables/RA1SI10E?archive=ICPSR
https://www.norc.org/research/projects/national-social-life-health-and-aging-project.html
https://www.nhats.org/sites/default/files/2022-07/NHATS%20Round%2011%20Data%20Collection%20Instrument_09142022.pdf
https://monitoringthefuture.org/
https://gss.norc.org/
https://www.census.gov/data/experimental-data-products/household-pulse-survey.html
https://www.cdc.gov/nchs/nhis/teen.htm
https://www.va.gov/HEALTHEQUITY/docs/ACORN_Screening_Tool.pdf

County Health Rankings & Roadmaps

CDC PLACES Data*

California Health Interview Survey (CHIS) Local SurveySl

Datasets
NYC Community Portal

Rand State Statistics

Social Explorer ($$)

* = includes direct measures of SIL


https://www.countyhealthrankings.org/
https://www.cdc.gov/places/about/index.html
https://healthpolicy.ucla.edu/our-work/california-health-interview-survey-chis
https://www.nyc.gov/site/planning/community/community-portal.page
https://randstatestats.org/
https://www.socialexplorer.com/product-data

Tool

‘Drivers Influencing Socia
Connection in
Communities Dashboard’

Part of F4SC’s Action Guide for Building
Socially Connected Communities

Drivers Influencing Social Connection in Communities
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F4SC’'s Community Data Dashboard



https://action4connection.org/step/review

Collect Your Own
Social Connection Data

|ldentify gaps in data, considering your community’s unique context
o What do | need to understand further about experiences of disconnection in
my community?

|dentify your outcomes of interest
o What am | trying to measure specifically?

Use validated survey tools that match outcomes of interest
o See Measurement Tools Inventory, next slide

Create a report or share out results to your community

Utilize data to direct your social connection work (data-driven decision-making)




Tool

‘Social Connection
Measurement Tools
Inventory’

l Sedial Conneotion Measurement Tools Inventary

= Views B3 Gridview 5 v & Hide fields = Filter
Name
1 10-item social isolation scale (unnamed)
2 Berkman-Syme Social Network Index (SNI)
3 Brief Sense of Community Scale (BSCS)
4 Campaign to End Loneliness Measurement Tool
5 Children's Loneliness and Social Dissatisfaction Scale (CLS)
6 Cohen's Social Network Index (SNI)
7 Collective Efficacy Scale (CES)
8 de Jong Gierveld Loneliness Scale (various)
9 Differential Loneliness Scale (DLS)
10 Duke Social Support and Stress Scale (DUSOCS)
1 Duke Social Support Index (DSSI) (various)

56 resources

> Airtable
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Link to Tool v
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https://success...
https://www.cm...

=

https://sparqto...
https://core.ac....
https://backen...

https://www.he...
https://alswh.or...

Copy of T...

Area(s) of Measurement v

Social isolation

Social connection

Social connection

Social connection

Social connection

Social connection

Social connection

Social connection

Social connection

Social connection

Social connection

Q

Compon
Structur
Structur
Functiol

Loneliness

Social isolation  Structui

Functiol

Structui

Functiol

Social isolation  Structu

Functiol
Functiol
Structu

" View larger version

FASC’s Social Connection Measurement Tools Inventory



https://www.social-connection.org/social-connection-measurement-tools-inventory/

WHAT is the impact of social
connection programs &
interventions?




Evaluating Your Social Connection Work

Figure 1 Best-Practice Data Collection
Data point 1 Data point 2 Optional data point 3

End of
Service | eecesssss > Follow-Up

Baseline )
Data Data

bata ) Tttt

Ending Loneliness Together (2021). A Guide to Measuring Loneliness for Community
Organisations.

Plan to evaluate the progress & impact of your social connection project/initiative:

o Administer surveys
o Conduct qualitative interviews or focus groups
o ldentify relevant health outcomes (baseline & post-project/intervention data)

Use your data to:

o Continuously improve your program/initiative (What’s working? What isn’t?)
o ldentify new or emerging gaps & needs in your community
o Share outcomes with the community, decision-makers/stakeholders, & funders



https://endingloneliness.com.au/wp-content/uploads/2021/08/A-Guide-to-Measuring-Loneliness-for-Community-Organisations_Ending-Loneliness-Together.pdf
https://endingloneliness.com.au/wp-content/uploads/2021/08/A-Guide-to-Measuring-Loneliness-for-Community-Organisations_Ending-Loneliness-Together.pdf

Learn More

Explore Our
Action Guide Explore Our

Explore Our Data Tl\/lelasluremfnt
Dashboard ools Inventory



https://www.social-connection.org/social-connection-measurement-tools-inventory/
https://www.social-connection.org/social-connection-measurement-tools-inventory/
https://www.social-connection.org/social-connection-measurement-tools-inventory/
https://action4connection.org/
https://action4connection.org/
https://action4connection.org/step/review#data-dashboard
https://action4connection.org/step/review#data-dashboard

x\v wello

Mission
Co-create community conditions that are fair and
just to drive high levels of health and well-being
for all.



x\\/ ello

ALL PEOPLE.

NO EXCEPTIONS.



wello

Learn how people feel about their physical health, mental
Bl-ANNUAL SU RVEY health, social well-being, and other drivers of well-being (e.g.,
income, education, safety, belonging).

PAN EL STU DY Local community members who have agreed to participate

in surveys a few times each year.

Community conversations to surface additional viewpoints

on our deepest points of pride and our most pressing
challenges.

GROUND TRUTH




wello
SURVEY TIMELINE

Survey Closes Wello Summit & Report Survey Refinement
Survey closes on August 31st each Wello hosts annual Well-Being Summit Guided by community feedback and
year it is open. and releases full results. focused on data for action, edits made
to survey.

WINTER/

SPRING

Survey Opens Analysis Data Roadtrip
Survey opens on July 15th on odd Full analysis is completed on the Wello Share the findings with members
years. Community Health and Well-Being throughout the community.

Survey
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Current Thriving

Thriving

e
e

20.7%
Struggling

=e

6.5%
Suffering

CANTRIL LADDER - 2023

BROWN COUNTY, WI

4-6 Struggling

0-3 Suffering

Future Thriving

79.4%
Thriving

15.8%
Struggling

4.7%

Suffering

wello



BELONGING, ACCEPTANCE, ‘ '
\\\/ & MEMBERSHIP A 4
\ Brown County, Wisconsin - 2023 .

57.8% 43.4% ‘ I 78.3%

Percen t Strongly Agree/Agre ent Strongly Agree/Agre Percen t Strongly Agree/Agree

BELONGING CULTURE ACCEPTING MEMBERSHIP

wello




BROWN COUNTY, WISCONSIN - 2023 wello

SOCIAL WELL-BEING L LS

Relationships with loved ones and having a
strong social network are things measured in this

area. 2021

HIGH WELL-BEING

MODERATE WELL-BEING

LOW WELL-BEING e

POOR WELL-BEING

(]

10 20 30 40 50 60
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BROWN COUNTY, WISCONSIN - 2023

ENVI RON M ENTS B 75100 51-75 [ 26-50 JPo-25

(LIVE, WORK, PLAY)

Housing, transportation, safety, household income,
economic mobility, and neighborhood
connectedness are some of the areas measured by

this area of well-being. 2021

HIGH WELL-BEING

MODERATE WELL-BEING

2023

LOW WELL-BEING

POOR WELL-BEING

10 20 30 40 50 60

(]
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Resident Well-Being in Brown County, WI

wello

Cantril Ladder WHOQOL-BREF Quality of Life As... Community Questions

DUVALL

| see myself as a member of
the community in which | live.

jee ISAAR =
This map shows the proportion of respondents,

by census tract, who agreed with the above

168

47

statement.

o
a

&
c
o
o}

73

187 =
SEYMOUR .
Proportions can be converted to percentages

by moving the decimal point by two places. For

instance, a proportion of 0.75 means that 75%

of the respondents, in that census tract, agreed

RILAEN with the membership statement.

56 <
Census tract proportions ranged from 0.38 to
1.00. Click on a tract to view its proportion.

FREEDOM

Tracts shaded in gray did not have enough

survey responses to determine a valid

MACKVILLE
proportion.

d

«<07 GRAND
CHUTE

9

LITTLE

wello
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w‘ello Resident Well-Being in Brown County, WI

Cantril Ladder WHOQOL-BREF Quality of Life As... Community Questions

DUVALL

156
| feel like | belong.
158, ISAAR
108 This map shows the proportion of respondents,
o by census tract, who agreed with the above
statement.
187
: SEYMOUR .
i : Census tract proportions ranged from 0.20 to
@\® la (AP . - .
= = 2 3 § 0.82. Click on a tract to see its proportion.
KEWAUNEE
PILSEN
55
FREEDOM 42
NORMAN
« 0.634 MACKVILLE BOLT
« <048 GRAND TISCH MILLS
CHUTE
W -
LITTLE
CHUTE g

wello



v#

Food Insecurity Within the Last 12 Months

100.0%
75.0% S
50.0% 97.2%
42 8%
25.0%
17.0%
0.0%
Mo Yes
Black Mon-Hispanic white B Full sample

Wello. (2024). Community Health and Well-Being Survey: Brown County, Wisconsin, 2023 Survey Results. Retrieved from www.wello.org/measure.

vell



v

80.0%

60.0%

40.0%

20.0%

0.0%

Wello. (2024). Community Health and Well-Being Survey: Brown County, Wisconsin, 2023 Survey Results. Retrieved from www.wello.org/measure.

Cantril Ladder. - Present

65.B%
a0.3%
45.0%
27.5%
4. 7%
Suffering Struggling Thriving
Hispanic/ Latino Maon-Hispanic white B Full sample

vell
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| feel like | belong.

20.0%
G60.0%
457% 45.9%
42.9%
40.0%
28.3%
25 4% 25.0%
20 0% 17.0% 17.0%, g
10.0% 5 %9.B%
2.1%d.1% . o omE I
0.0% ||
Strangly Disagree  Meither agree Agree Strongly
disagree nor disagree agree
LGBTO+ Mot LGBTQ+ B Full SEFT'ID“E

Wello. (2024). Community Health and Well-Being Survey: Brown County, Wisconsin, 2023 Survey Results. Retrieved from www.wello.org/measure.

wello
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Brown County Community Health Improvement
Plan (CHIP)

Areas of Focus: Social Cohesion

Build community connections at the neighborhood

level
. O Increase availability and visibility of healthy food
options

Br‘own COuntg , WI @ Accessible and Safe Active Transportation










Cultivatin
Community

CO-CREATING WELL-BEING THROUGH Foon wello




\\/ wello -

N WELLO.ORG/MEASURE

Geographic Area Reports
Brown County, WI Report
*Interactive GIS Map*
(Specific Municipality Reports, not available online)

Demographics Specific Reports
Black/African American Wello Survey Report
Hispanic/Latinx Wello Survey Report
LGBTQ+ Status Wello Survey Report
Self- Identified Gender Wello Survey Report
Age Wello Survey Report

l Income Wello Survey Report
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@umuuv Nurturing CoGenerational
BvoesicN - Social Connections

Wednesday, November 13
Webinar from 3—4 pm ET
Discussion Group from 4-5 pm ET

Eunice Lin Nichols Daniel Pryfogle
Co-CEO Co-Founder and CEO

CoGenerate Sympara



Stay up-to-date and Engage with Us!

HEALTHY
\ PLACES WHO WE ARE OUR SERVICES BLOG DONATE @ @
BY DESIGN

Socially Connected Communities Network —

Healthy Places by Design’s Socially Connected Communities Network aims to inspire action that results in more
socially connected and equitable communities by exploring ideas and strategies that reduce social isolation and
strengthen social ties, especially for those who are most marginalized. The Network has four components
designed for a variety of learning styles and to address the continuum of community-led change. Click on the
icons below to learn more about the Network components. And sign-up to stay up-to-date and receive our
Socially Connected Communities Network e-newsletter.

SIGN-UP FOR THE NETWORK E-NEWSLETTER

£ o
[ ]
Webinars w Ll beer C .
. . . eer Connection
Discussion Groups Resource Guides Sessions

Measuring the Impact of Socially Connected Commu




Let us know!

Poll Question:

| gained something
of value by
attending this
webinar.

HEALTHY
PLACES
BY DESIGN

\;
Chat:

What issues or topics
related to socially
connected communities
do you want to learn
more about?

45



Discussion Group \_~ \_~

e When: After we close this
webinar

e What/Why: Engage with
others to deepen learning and
brainstorm about ways to
apply ideas

e How: Zoom meeting - click on
the link in the chat box to join

\? Measuring the Impact of Socially Connected Communities Efforts




Thank you!

in

HEALTHY
PLACES
BY DESIGN

\

Connect with us Sign up for our Subscribe to our
on LinkedIn newsletter YouTube channel
https://www.linkedin.com/ https://bit.ly/HPbD https://www.youtube.com/
company/healthy-places- NewsletterSignUp @HealthyPlacesbyDesign

by-design

47



	Slide 1: Measuring the Impact of Socially Connected Communities Efforts September 11, 2024 
	Slide 2: Logistics
	Slide 3: Our Socially Connected Communities Network
	Slide 4: Measuring the Impact of Socially Connected Communities Efforts
	Slide 5
	Slide 6
	Slide 7
	Slide 8: Terms and Definitions
	Slide 9
	Slide 10: Why Measure? | The Importance of Measurement
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16: National Surveys/ Datasets  
	Slide 17: Local Surveys/ Datasets  
	Slide 18:  Tool   ‘Drivers Influencing Social Connection in Communities Dashboard’   Part of F4SC’s Action Guide for Building Socially Connected Communities  
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23: Learn More
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43: Register Now!
	Slide 44
	Slide 45
	Slide 46: Discussion Group
	Slide 47

